
SUSTAINABLE OUTDOOR NEWS #1/2017

IT’S GREAT OUT THERE

A campaign to get Europe outdoors.

SAVING NATURE

EOCA is funding new projects.

PARTNER PROFILES

Lundhags, AKU and Bergans.

#1

RECYCLING

PIONEER
The entrepreneur who 

wants to solve Ghana’s 

waste problem.

OUTDOOR 

ECO
HIGHLIGHTS

The full program 

with seminars and 

discussions.

EXPERT
INSIGHTS
The need-to-know 

about responsible 

sourcing.

1392
METERS
Suston makes a tough 

pilgrimage to Norway’s 

eco-mountain.

Suston
PREMIER!

Read the first 
issue of Suston 

Magazine!

SUSTAINABLE OUTDOOR NEWS #1/2019

DOWN AND ORGANIC COTTON
What you need to know.

PARTNER PRESENTATIONS
Good brands share good stories.SINGLE USE POLYBAGS

Retailers and brands join forces.#1

Suston

“BIO”
IS THE 
NEW ECO
But what are the pros, 
cons and questions?

CLIMATE

FOR
CHANGE
The Tarfala Think Tank 
retreats to nature to 
find new solutions.

SAVE
OUR
SNOW
Skiers, riders and 
resorts fighting for 
survival.

MEDIA 
KIT 2021

 
2 Issues in Europe &  

North America, plus our  
special edition about 
sustainable materials!
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Stories from our portfolio
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THE JOURNEY CONTINUES
Sustain the Momentum. This was the name 
of our digital event in November 2020, 
co-hosted together with the EOG. Our mes-
sage was and is simple: despite the challenges 
of the last year, we must continue working 
towards transforming the outdoor industry 
and the community that surrounds it. And 
it’s clear we’re gaining ground, together! 
We´re convinced that the outdoor industry 
has the potential to lead with its strong roots 
in quality, functionality and love for nature.

Since 2017, Suston has strived to become 
the leading international channel for sustain-
ability inspiration and knowledge within the 
outdoor industry. Many believe we’ve already 
succeeded. Our Suston Partner’s high-quality 
content is an important part of this success.

For 2021, we have planned a summer print 
issue, where we hope OutDoor by ISPO can 
again become the major meeting place for the 
industry. We’ve developed our digital chan-
nels in parallel, upgrading our website with a 
new design and structure, and with better 
opportunities for our partners. Our newsletter 
continues to grow in popularity and today 
reaches over 1,000 key players throughout 
Europe and North America.

As Suston Partner, you can communicate 
your sustainability successes and solutions 
– and help Sustain the Momentum!

Gabriel Arthur, Editor-in-chief
gabriel.arthur@norragency.com

4/5
Based on our recent 

retailer survey, with our 
magazine, website, 

newsletter and social 
media, Suston covers 4 out 
of 5 most preferred ways 
of getting sustainability 

information.
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PRINTED SUMMER ISSUE
Sustainability will be a major focus area at OutDoor by ISPO in 2021.  
For many years, Suston has been a vital part of the Sustainbility and CSR 
Hub at the trade shows in Munich.

Here, experts meet, news is presented and debates take place, forming the 
natural highlight in our yearly editorial calendar. 

SUSTON ISSUE #9, JUNE–JULY 2021
Before and during:
OutDoor by ISPO (GER).
Respond before: May 4, 2021.
Material deadline: May 18, 2021.

Themes
• Welcome, Hard Goods! It’s taken a while, but hard goods are now taking 

significant strides towards sustainability.
• Building trust and engagement. We take a closer look at communication 

and marketing that create positive results.
• What novices need. Thousands of novices want to discover the great 

outdoors. How can retailers and brands help them on their way, in terms 
of sustainability, responsibility and inclusion?

DISTRIBUTION
Beside the distribution at the international trade show, sustainability  
managers, product managers, CEO’s and other VIP’s around Europe receive 
every issue of Suston by post or e-mail. We also distribute to the leading 
retailers as well as to the dedicated smaller stores. 

Total circulation: 5,000 copies.
• Approx. 1,500 copies by post or e-mail to selected retailers and key indu-

stry players around North America and Europe. 1–2 weeks before the fairs.
• Approx. 3,500 printed copies at the fairs; at press boxes, sustainability 

events, lounge areas and more.

5 years!We celebrate  with an extra large Summer  Issue!



NORR Agency   5  

SUSTON ONLINE
The digital platform consists of our website sustonmagazine.com and our 
newsletter, which combined reach 4,000 sustainability-minded outdoor 
professionals per month. On top of this is Suston’s social media channels, 
with a reach of 50K monthly impressions.

Editorial Website 
Our editorial website sustonmagazine.com was relaunched in the autumn  
of 2020. The goal has been to become the main international channel for 
information, education and inspiration around sustainability within the 
outdoor community. During 2020, we saw a rise in interest with 43 percent 
more pageviews. For 2021, we will broaden the scope from B2B to B2C,  
to also reach out to the fast-growing group of outdoor enthusiasts and  
consumers with an interest for these topics.

Newsletter to VIPs
A direct channel to industry decision makers, Suston Newsletter’s reach  
has been steadily growing and now exceeds 1,000 recipients. The audience  
is primarily comprised of sustainability experts and top management  
from outdoor brands, retailers and suppliers in North America, Europe and 
Asia. Each newsletter sends a mix of editorial, news and paid content that 
– judging by click-rates that far exceed the industry average – clearly has 
caught outdoor VIPs’ attention.

Boost via Social Media & LinkedIn
As a Suston Gold Partner, five percent of your total investment will be used 
to boost your sponsored content via Suston on Facebook, LinkedIn and 
Twitter. This will create engagement and drive readers to your content on 
sustonmagazine.com. By sharing your sponsored content via your own 
Social Media channels, you can create extra synergies and attention.
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ADVERTISING FORMATS
Spread page
400x267 mm + 5 mm bleed / 15.8x10.5 inches + 0.125 bleed.

Full page
200x267 mm + 5 mm bleed / 7.9x10.5 inches + 0.125 bleed.

Print profiles are sent to you after booking.

SPONSORED CONTENT
Using a journalistic style and effective layout, advertorials are an excellent 
method of presenting your sustainability message in a manner that actually 
gets read. Your sponsored content can be published both in our printed  
edition, as well through our digital channels. Ask for our Advertorials Manual 
for more information.

Branded Stories 

We can help your brand in defining the message and writing the text for  
your advertorial in an editorial manner. The partner provides us with images. 
Individual pricing based on the amount of work. Get in touch for more 
information! 
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Get in touch, and we can share more about this long-term cooperation.

Suston  Vision Partner

Gold Partner 2021: 3,800 EUR
Sponsored content:

√  1 spread page advertorial/ad in Suston’s Summer issue. 
This advertorial (or banner) will also be published on Suston’s website  
for 1 year and in 1 newsletter.

√  1 extra advertorial, same length, also published on Suston’s website  
for 1 year and in 1 newsletter.

√ SEO-optimization of advertorials by our editorial team.

Plus:

√  1 Partner Presentation. Tell about your company as a whole, for instance  
sharing highlights from your Sustainability Report (and link to this).  
Maximum 300 words + 2 images + logo. Published in the new Partner  
Presentation section on sustonmagazine.com during all of 2021, and in  
1 newsletter.

√  5 percent of your total investment will be used to boost your sponsored  
content via Suston on Facebook and Linkedin.

√  As a Gold Partner, you can provide us with a list of up to 25 selected  
retailers that we will send the printed magazine to.

FINANCING AND PRICES
Suston is made possible by the support of our partners. We want to  
work closely with those at the forefront of the outdoor industry: The leading 
sustainability and CSR brands, suppliers, consultants and retailers. We only 
reach out to a select group of companies, with high standards and ambitions, 
sharing our mission to create positive change.



Silver Partner 2021: 2,400 EUR
Sponsored content:

√   1 full page advertorial/ad in Suston’s Summer issue. 
This advertorial (or banner) will also be published on Suston’s website  
for 1 year and in 1 newsletter.

√  1 extra advertorial, same length, also published on Suston’s website  
for 1 year and in 1 newsletter.

√ SEO-optimization of advertorials by our editorial team.

Plus:

√  1 Partner Presentation. Tell about your company as a whole, for instance sharing 
highlights from your Sustainability Report (and link to this). Maximum 150 words  
+ 1 image + logo. Published in the new Partner Presentation section on suston- 
magazine.com during all of 2021.

√  5 percent of your total investment will be used to boost your sponsored content  
via Suston on Facebook and Linkedin.

√  As a Silver Partner, you can provide us with a list of up to 10 selected retailers  
that we will send the printed magazine to.

Bronze Partner 2021: 1,600 EUR
Sponsored content:

√   1 advertorial published on Suston’s website for 1 year and in 1 newsletter.  
Max 300 words + 3 images + logo.

√ SEO-optimization of advertorial by our editorial team.

Plus:

√  5 percent of your total investment will be used to boost your sponsored content  
via Suston on Facebook and Linkedin.

Ads and banners in addition to partnership
• 1 spread page ad: 1,800 EUR
• 1 full page ad: 1,000 EUR
• 1 half page ad: 600 EUR
• Panorama banner on website, including 1 newsletter: 60 EUR per month.
• Rectangle banner on website: 45 EUR per month.



NORR AGENCY
We are an independent publishing house and editorial agency based  
in Stockholm. The focus of NORR Agency is on outdoor, travel and 
sustainability. We work both with print and digital media, and have done 
productions in English, Finnish, German, Norwegian, Russian and Swedish.  
Examples from the portfolio include:

NORR Magazin
Our own outdoor and 
travel magazine for the 
German speaking markets.

Scandinavian
Outdoor News
A B2B-magazine from
the Scandinavian Outdoor
Group, published two
times per year.

365
The customer magazines
of Sweden and Finland’s
largest outdoor retailer 
chains: Naturkompaniet 
and Partioaitta.

Contact us for more information:
Jonathan Fraenkel-Eidse 
jonathan.eidse@norragency.com
+47 912 401 01

BECOME A SUSTON PARTNER

NORR Agency • Metargatan 11, SE-116 66 • Stockholm • norragency.com

Gabriel Arthur
gabriel.arthur@norragency.com
+ 46 70 632 54 99


